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A New Approach

Why?
• Average video engagement length = 1:48
• Ex: Navajo Nation I video = 4:20 minutes
• 2:34 minutes watched on average

Result
• 3:00 minute video (Preferred maximum length)
• Refocused and higher level 
• Partners priorities and use for this video

To Help 
• Project Video Outline Deliverable

‘A way to communicate science creatively and 
use more of  the right side of  our brains.’ 

Right-hand
control
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http://www.devpedia.developexchange.com/dp/images/e/ef/2017Sum_NODE_ProjectShortTitle_VPSOutline.pptx


The Overall Flow

Project Video 
Outline

Make sure 
everything is 

cited in 
Citation Log
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Most of the other deliverables in DEVELOP are very structured and have a template already but the Project Video is one place where participants have a lot of autonomy. The Project Video is the most outward-facing deliverable and often the only on seen by a large audience like your friends and parents. It can be daunting but it can also be really fun too. This is a general overview of the process to help your team make a good video and have fun while you’re at it.

Like anything you do if you put in the time planning, the result will be easier in the end. We will go into these stages more in-depth but in general if you follow this flowchart you shouldn’t become too overwhelmed. There are a lot of resources on DEVELOPedia and we are also here to help.



Project Video Outline

Easy. Useful.
• Guiding questions to help you 

identify material for your video
• All information can be found in 

Project Proposal or Project Summary
• Due Week 5 – Email to Comm Team
• Used as a basis for the Week 6 

Project Video Check-in
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This is meant to help you and your team start thinking about this deliverable early. As previously mentioned we’ve changed the approach and refocused the Project Video, with the major difference being that we want teams to explain the end products that the projects are producing at a higher level and move away from explaining the methodology used to derive these products. This is the highly technical portion of most of the past videos and usually takes up about 2 minutes of every video. We really want to explain the purpose of the project and highlight how EOs are being used in conjunction with our end-users to answer envrionmental questions effecting communities around the world. 

To help do this we created powerpoint slides that address each section of the video. Community concerns, project objectives, partners, end products and sensors used.
There are leading questions in each sections as well as direction on where to find the answers. These are also questions that can be used when interviewing partners.
I filled out an example of the deliverable only using the project proposal. It took me about 30/45 minutes and had a pretty well written transcript. 
When I read it out loud it was under 2:30 seconds and the cut off is now 3 minutes. 
We wouldn’t add this to you plate unless we really felt like it’s going to be valuable.




What is your Message?

• What are the community concerns associated with this 
project? 

• Why is this project important and how will this video add value 
to society?

• What Earth observations did your team use?
• What end-products are you producing and how are you 

partners going to use them? 
• Project Video is a story, not a technical paper. Make it compelling!!

Audience?
Who is your
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Take the time to step back and remember who your audience is. Why does this project matter at a higher level? What value are you adding to your partners, end-users and the lives of people that live in this communicty? 

Next, stop and think about what types of videos engage you? What approach do the producers take to gain and keep your interest? The preferred maximum time allowed for a Project Video is three minutes. Do you need this much time to explain your project? Sometimes less is more. NASA recommends videos to be 40 seconds. Our engagement length for videos watched out our YouTube channel is 1:40.

In the past, teams focus so much on their project methodology that they forget who they are talking to. Yes, there will be educated viewers in the audience, but remember the average education level of the national and international population. Communicate to the masses, to the taxpayers who deserve to know about your projects. This is typically an eigth grade education level. If any 8th grader can understand your video and see the value in your project, you have successfully crafted your message to a public audience.

If your partner expresses an interest in the need for your project video to fall outside of these general guidelines, please reach out to the Communications team. This can also be discussed during your Project Video Outline tag-up.



Gathering Creative Commons

• Know what you can use…Use and Citation 
Guidelines on DEVELOPedia

• Use creativecommons.org to look on multiple sites at 
once

• Keep track of  EVERYTHING you download and 
use 

• Important to cite!
• Citation Log Tracking Sheet 

ALWAYS GIVE CREDIT 
WHERE CREDIT IS DUE!
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Understanding what you can and cannot use in your video is very important. It would be awful if you put together a video and found out during the review that you are unable to use some of the footage because you didn’t look closely at the licensing rights. There is a lot of information about what you can and cannot use on DEVELOPedia, YouTube (https://support.google.com/youtube/answer/2797468?hl=en)
 Describes creative commons and when in doubt ask us. 

There are a lot of great open-source and creative commons video source websites out thereto find footage so be sure to check the licensing type before you download your videos. A good website I found that can steer you in a good direction is creativecommons.org. This site lets you search for creative commons stuff on multiple locations from flicker to YouTube, to sound cloud. STILL CHECK THE LICENSING. 

Be sure you are keeping track of EVERYTHING you download. Where did you get it (URL), who is the main author, what type of media is it, (music, video, and photo). You should cite all external media twice in your video. Once when it appears on the video and two when you roll credits. It is highly encouraged your team keep a live recorder of where you got your pieces so you don’t have to search it out again when you are editing the video together.  

A pro tip, when you fine a creative commons video on YouTube that you want to download if you put ss in front of the y it will take you to a site where you can download the video quick and easy. 


http://www.devpedia.developexchange.com/dp/images/2/26/Use_and_Citation_Guidelines_for_VPS_-_2.9.16.docx
https://creativecommons.org/
http://www.devpedia.developexchange.com/dp/images/a/ad/2017Sum_NODE_CitationLog.xlsx
https://creativecommons.org/
https://creativecommons.org/


Citation Tracking Sheet

• Will help minimize the amount of citations displayed
• A great organizational tool
• The Communications team has to check all sources 
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Citation are still the most time consuming of the edits. When we have to ping teams about unknown citations it takes time from everyone. We have also been listening to the feedback we are getting about the level of citations in our videos. In an effort to try and reduce the number of citations seen on the screen we have created a citation tracking sheet that each team will need to fill out. Teams probably already create something similar to this in order to keep track of the footage downloaded for their video and if not this is a nice organizational tool. The Comm team is required to check all of the footage used in our videos before they are posted. In order to make this the most efficient, teams will need to document each type of media and where it is displayed in the video. If it was downloaded please provided the hyperlink. Teams are responsible for knowing the type of creative commons licensing and if a citation is required or not, the comm team is just here as an extra set of eyes and to control for mistakes. Caitlin will go into more detail about how to use this sheet later in the presentation. 



Interviews

Crafting Questions

Brainstorm list with team

Avoid YES or NO questions

Start with: where, what, how, &
why

Preparing for the Interview

4 - 5 questions prepared

Test audio & lighting ahead of  time

During the Interview

Bring media release form

Ask about time constraint

Make interviewee feel 
comfortable 

Explain your message

Will interventions be intensified in the region? 

What are the next steps?

How will NASA satellite information contribute to the Ethiopia 
project? 
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While not mandatory, interviews with your project partner is a great way to add value, interest, and credibility to the video. 
CRAFTING QUESTIONS: 

It is important to spend time crafting your questions, because good questions will lead to interesting answers with valuable content. Have your team brainstorm a long list of questions, and then narrow it down to three or five quality questions. 

 Avoid close-ended questions that produce one word answers such as “yes” or “no.” Instead, choose questions that start with Where, What, How, or Why. 

I’m going to say a question, and you tell me if it’s a good or bad question. Question 1: Will interventions be intensified in the region? Answer: This is not a good question because the interviewer can simply say “yes” or “no” rather than provide knowledgeable information. Question 2: What are the next steps? Answer: This is a good question because the interviewer has to elaborate on the project. Question 3: How will NASA satellite information contribute to the Ethiopia project? Answer: This is a great question because One) it is open-ended and Two) It really ties in the benefits of NASA DEVELOP

PREPARING FOR THE INTERVIEW
The VPS is only 4:15 long, which means the interviews need to be short and concise. We recommend:
   10-20 second clips
    No more than 3 interviewees
    and no more than 4 clips of the interview

If you would like to interview a partner but they are at a different location, ask them to record themselves or record them through a Skype call. 
Make sure you know how to use your equipment such as the camera, microphone, tripod, etc. before the interview. This will prevent any technical difficulties during the interview. 

DURING THE INTERVIEW
If you can get to your meeting early, set up the video equipment in advance.  This looks professional and doesn’t waste their time. Test it with a team member as well so that the shot looks good and the audio is clear. 
Make sure your partner signs the media release form, which can be found on our DEVELOPedia page. You can send them the form in advance, but make sure they sign it before you start filming. 
Your partner may be busy and only have thirty minutes before their next meeting. Make sure you ask your partner about any time constraints they have. 
To ensure the interviews are valuable content, tell the person being interviewed what kind of information would help the story. It’s ok to tell them the overall message you are going for so that they can rephrase their own information and adjust for accuracy. Do not tell them what to say word for word, but instead, use leading or rhetorical questions. If there is time, ask the interviewee if there is anything else they would like to add. Giving them the opportunity to talk about what they are passionate about can also provide valuable information. 

Ask the interviewee to restate your questions in their answers. This will make the content seem less like an interview and more thorough for the audience.

Make it a comfortable conversation, don’t Interrogate, and take your time talking. The more conversational you make the interview, the more likely the interviewee we open up and  share interesting pieces of information. 




http://www.devpedia.developexchange.com/dp/images/d/d6/Updated-Media_Release-Jan2014.pdf


Interviews

• Send questions ahead of time
• Ask to record on a smartphone

Zoom into your subject 
to create a conversational 
mood. Avoid cluttered, 
messy backgrounds.

Avoid using low-quality 
audio, but if  you must, 
add subtitles.

Place your interviewee’s 
eyes on “the thirds,” 
not directly centered in 
the frame. Outdoor 
interviews create great, 
natural lighting.

Light source should be 
placed in front of  the 
speaker. This partner is 
lit from behind, which 
darkens his face.

Remote Interview Quick Tips
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While not mandatory, interviews with your project partner is a great way to add value, interest, and credibility to the video. 
CRAFTING QUESTIONS: 

Many teams have partners in a different location and cannot meet them in person. You can still have your partner do the interview remotely. This can be tricky, and we want to make sure we value our partner’s time if they agree to do an interview. For both remote and in-person interviews, we recommend sending the questions ahead of time. Many of our partners don’t spend time being filmed, so they may be nervous or inexperienced in conducting a filmed interview. With the questions ahead of time, they can feel more prepared and hopefully more comfortable. This also allows them to make sure they say the message they want to express and represent their organization in a good light. This will reduce taking multiple shots for the right take. 

For interviews being done remotely, ask them to record on the phone. Even if they are being filmed, or you are recording the conversation, ask them to record on their personal phone. Recording a telecom or a skype can have poor audio while most smart phones, such as iPhones have very good audio. They can easily email you the phone recordings via email.

Interviewees that are at a different location may put in the extra effort of doing a video recording, but it is out of your control of the quality of that recording. Remember, you are representing DEVELOP. We want to be able to share these videos to the Administrator of NASA to show the success of our program. If the recording you receive is not high quality you do not have to use it in your video. Alternatively, you can have other footage being displayed, or B Roll while your interviewee is speaking. 








Video Production

Technical editing software and
production resources

A-Roll – primary footage

B-Roll – secondary footage

Voice Overs – speak lively

Lighting – avoid shadows

VSDC Free 
Video Editor

VideoPad 
Masters Edition

iMovie

Microsoft 
Movie Maker

A-Roll B-Roll
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Once your team has a clear idea of your storyboard and the information you want to include, the next step is to think about the actual video-making. 

Teams have used various video editing software in the past. iMovie and Microsoft Movie Maker are options depending on what computers your team members have. Many nodes have video software subscriptions available for teams to use. There are also many cost-free and legal software programs.

A-Roll – primary footage, such as filmed interviews. This is footage you will create yourself, so use a high quality camera and tripod if possible. For example, here is a screenshot of a project partner being interviewed. This was produced by the Mobile Bay Eco-Forecasting team and is therefore considered A-Roll. 
B-Roll – supplemental footage. A-Roll can be mundane on its own, so add some B-Roll. For example, if a project partner is talking about the study area, cut and show some footage of the study area. This will add interest and keep viewer’s attention. Effective use of B-Roll produces a quality video without needing fancy software. B Roll will commonly be images, video, and music you did not create. Jenna gave you a good overview of where to find some of these sources and if you forget, you can check out the DEVELOPedia VPS page. DO NOT FORGET TO CREDIT THESE SOURCES! If you do not credit b-roll material, the Comm Team will send it back. 

Voice overs – you and your team members will be narrating the video. A few tips for voice overs is to write a script, and to practice ahead of time. Avoid sounding monotone by modulating your voice, and even smile while narrating. Talk more slowly than your regular talking voice. You want to speak at approximately 160 words per minute. 

Audio – test your microphone in advance and make sure there is no echo or distracting background noises

Lighting – lighting can be hard to control, but a few tips are to choose natural lighting over artificial lighting, and incandescent lighting over fluorescent lighting. Be aware where the lighting is coming from and try to avoid shadows. For example, in the A-Roll image on the screen, there is bright natural lighting in the background, which darkens the image of the interviewee. Fortunately, there is enough lighting in front of the interviewee that the shadows are not too dark. 






Legal Considerations

• Legal Statements – DEVELOPedia VPS page  Citing, Footage & Imagery

• Public Domain – DEVELOPedia VPS page  Imagery links  US Federal Imagery 

Things you need:
• Media release form 
• Opening and Closing Clips
• Legal statements
• Ending credits
• License Agreement for Footage and Music Usage

(if  applicable)
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The legal considerations are the most common edits teams receive. I repeat, the most common mistakes come from the legal considerations, so use citations. If you don’t want a lot of edits from the Comm team, check and double check your use and citations before submitting. 

The simplest rule is if it’s copyrighted, don’t use it. Instead, use things with Creative Commons or Public Domain. Jenna showed you how to find creative commons. Public Domain is anything that Fed Agencies release to the public, so videos of NASA satellites can be used. In addition to NASA, you can use footage from NOAA, USGS, FEMA, NPS, USDA, and more. We even compiled links of the federal agencies' public domain. Guess where that link is? It’s in DEVELOPedia AND this powerpoint!

Make sure everyone seen or heard in your video signed the media release form. Other than the NASA and DEVELOP logo only use logos for other federal agencies. For example, you can use the National Park Service logo, but you can’t use the The Nature Conservancy logo. 

Show opening clip
Credit examples – show another slide and point to proper citations

Opening and closing clips – Mandatory to use the opening and closing clips. It’s the DEVELOP logo. There should not be music during these clips 
Required text – There are three mandatory statements that need to be shown in the credits. These are legal statements the NASA needs to have in the Project Video. You can find these statements under VPS page > Citing Footage and Imagery > Use Citation Guidelines
Proper citation use – Images are credited to the editor or agency. Music should be credited right when the music begins. The full citation should be displayed in the credit section at the end

If you request and obtain permission to use copyrighted media sources, you must obtain a signed License Agreement for Footage and Music Usage from the media owner. 


http://www.devpedia.developexchange.com/dp/index.php?title=Main_Page
http://www.devpedia.developexchange.com/dp/index.php?title=Virtual_Poster_Session
http://www.devpedia.developexchange.com/dp/images/2/26/Use_and_Citation_Guidelines_for_VPS_-_2.9.16.docx
http://www.devpedia.developexchange.com/dp/index.php?title=Main_Page
http://www.devpedia.developexchange.com/dp/index.php?title=Virtual_Poster_Session
http://www.devpedia.developexchange.com/dp/index.php?title=Virtual_Poster_Session#Imagery_Links
https://docs.google.com/spreadsheets/d/1e2mQXg4wcYsubINUA6RNQdLwa3udqczxGx-RbD2xSeI/edit
http://www.devpedia.developexchange.com/dp/images/d/d6/Updated-Media_Release-Jan2014.pdf
http://www.devpedia.developexchange.com/dp/index.php?title=File:DEVELOP-Opening-Clip-Fade-to-Black-2016.mp4
http://www.devpedia.developexchange.com/dp/index.php?title=Virtual_Poster_Session
http://www.devpedia.developexchange.com/dp/images/3/34/License_Agreement.pdf


Creative Commons 
No Attribute

Public Domain

No Text Citation
1

Creative Commons 
Attribute

1
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Everything in your video needs to be cited, but depending on the license the method of citation can vary. Everything in the video needs to be cited at the end of the video in the credits section. Some material, (and by material we mean things such as music, pictures, and video) must be cited in the corner immediately when it appears. This will most likely have a Creative Commons License 1-4, but make sure you read the license in case there are any other stipulations. If you cannot find a license and how to cite, you cannot use the material. 

Creative Commons License 0 does not have to be cited in the corner when it appears. This type of license still needs to be cited in the credits section and it also needs to be listed in the citation log with the exact time it appears. The Communications Team needs to track where all music, pictures, and footage come from and make sure it is legal to have them in DEVELOP videos. If we cannot figure out where you got material from and what type of license it is, your video is considered incomplete. 

Most Federal Government music, pictures, and footage are considered public domain and can be used by citizens for any type of use. 
Federal organizations include NASA, National Park Service, USGS, Bureau of Land Management, and more. Even if you get material from a government website, check for licensing and written approval of being shared. Sometimes agencies request certain ways on how to cite the material. 

While still in the works, we are looking for ways to cite with less text. We are considering an option to show a symbol that represents music, pictures, or footage, and then a number representing its sequence it appears in the video. Then in the credits section, these numbered symbols will have the full citation. For example, if you want to look up the third song in the video, in the credits section you would find the music not symbol with a three next to it. Next to this symbol will have the  title, name of creator, type of license and URL.

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Here are some examples of citing in the Project Video. For music, display the credit right when the music starts playing. When the music changes, you need to credit the new song as well. For footage and imagery you find in with creative commons licensing, credit the editor of the work. For public domain, credit the agency rather than the editor. When displaying software, you can display it if your location has a license to use the software. Unless it’s Google, you CANNOT show the software logo in your Project Video. If it is google such as Google Earth, Google Maps, or Google Earth Engine, you need show attribution to both Google and any data providers on screen at the time the content is shown. Also, be sure to identify everyone who is interviewed with their name, agency, and job title as well as any narrating voices in your video. 






Music Pictures Video

Software Interviews Narration
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Here shows examples of different types of materials that need to be cited. For example, even though you can’t see music, some license require songs to be cited when it starts playing. If it starts playing when a picture appears, you may have to have two citations on the screen. 

For software, Google products such as Google Earth Engine and Google Earth Pro need to be credited. ESRI software does not. If you are showing software in your video NO CODE!!! Code is considered private and cannot be shared with the general public. When you have interviews, make  sure to give their name and role so your audience knows who they person is and why they are talking about a certain topic. When the speaker changes, let the audience know who is speaker. We recommend having only one narrator for the video. This helps with consistent audio and helps the viewer follow along. 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
Here are some examples of citing in the Project Video. For music, display the credit right when the music starts playing. When the music changes, you need to credit the new song as well. For footage and imagery you find in with creative commons licensing, credit the editor of the work. For public domain, credit the agency rather than the editor. When displaying software, you can display it if your location has a license to use the software. Unless it’s Google, you CANNOT show the software logo in your Project Video. If it is google such as Google Earth, Google Maps, or Google Earth Engine, you need show attribution to both Google and any data providers on screen at the time the content is shown. Also, be sure to identify everyone who is interviewed with their name, agency, and job title as well as any narrating voices in your video. 






Credits Citation Nomenclature:
Title of  the work, editor, URL, type of  license

Citation Rules

• All external media must be cited twice, during the 
video and in the credits. (External = Not NASA)

• Must use the three legal statements Team Credit Example
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Every project video needs a credits section at the end, with a full list of citations. The credits should include anyone involved in the making of this video. This includes project partners, interviewees, science advisors, team participants, and anyone else that is featured. The credits also need a list of citations of all the video, audio, and imagery featured in the video. A proper citation should include the title of the work, name of the editor, URL, and type of license. Lastly, the project video needs to have the mandatory legal statements, shown here on the left. 
If you understand the citations and legal considerations the first time around, you won’t have as many edits from the comm team after submission. 

Here’s a quick demo video of how the citations work. 







Review Process Deadlines

Project Video Outline
• Week 5: July 6th

Project Video Check-In
• Week 6: July 10th – 13th

Project Video, Transcript, Citation Log Submission
• Week 8: July 27th

Final Project Video Submission (if  applicable)
• Week 9: August 1st

Project Video Launch – August 11th
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Lastly, we are introducing a new review process this term for the Virtual Poster Session competition. We will have the “Project Video Check-In,” in which each team will have the opportunity to meet with Comm Fellows for initial feedback on their Project Video  progress during Week 6. This session can have a rather flexible format, but will discuss the Project Video outline, we want to give you all the opportunity to get feedback prior to final submission, regardless of where you are in the stages of creating your video.
This will be an informal google hangout in which you can share parts of your video via screenshare (or if you’re way ahead of schedule and have a whole video to share) or even go over ideas or questions. The check-in sessions will be brief, up to 20 minute slots. Just remember that the more you share (ideas or actual footage), the more feedback you’ll receive!

The videos will be hosted on Earthzine and published on YouTube. They will be critiqued by the Earthzine staff, based on a rubric divised by us and NPO. This rubric is available as a resource to you – definitely check it out to make sure you are on track with the various components of your Project Video . 

Be sure to contact the Communications Team for any additional questions/ concerns with your VPS! We’re all incredibly excited to see your creative juices flow! This powerpoint will also be available as a resource to all DEVELOPers. 

Questions?



Grand PrizePeople’s Choice
Grand Prize judged on:
• Content clarity
• Memorable/creativity
• Production
(Find the full judging 
rubric, here.)

The Virtual Poster Session (VPS)
Earthzine Competition

Based on:
• Social media analytics

Earthzine’s VPS archive site can be found, here.
Recent examples on our YouTube page. 

The Virtual Poster Session is a competition hosted by 
Earthzine where each video is judged for its creativity and 
communication of  Earth science. Earthzine is an online news 
source, focused on Earth science and Earth observations.
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The Virtual Poster Session is the project video competition hosted and promoted on Earthzine, 

To add quality to the videos and a little fun and competition to the term, the project videos compete in two categories. The Grand Prize category is judged by DEVELOP alumni and Earthzine staff to have the best content clarity, creativity, and production quality. 

There is also a “People’s Choice” category for the video that receives the most activity on social media. Be sure to share your favorite Project Video on Facebook and Twitter, and be sure to use the hashtag #NASADEVELOP to earn credit!

If you have an interest serving as a VPS judge in the future, after your time with DEVELOP, please let us know when you fill out your exit survey. We are always looking for ways to keep alumni engaged and this is a fun and easy way to stay in touch and involved.

http://www.devpedia.developexchange.com/dp/images/9/94/VPSRubric_FD.pdf
https://earthzine.org/vps-archive/
https://www.youtube.com/user/NASADEVELOP


NASA DEVELOP National Program
@NASA_DEVELOP        #NASADEVELOP 

• Facebook - https://www.facebook.com/developnationalprogram/

• Facebook – Once a DEVELOPer, Always a DEVELOPer

• LinkedIn - https://www.linkedin.com/groups/4343498

• Twitter - https://twitter.com/NASA_DEVELOP - @NASA_DEVELOP

• YouTube - https://www.youtube.com/user/NASADEVELOP

• We love GIFs! Please share any project-related GIFs with the Communications team for social media use.

Encourage your node to 
DEVELOP our brand!

Presenter
Presentation Notes
Caitlin
Make sure you follow us on social media! Why should you follow us on social media? First, this is a great way to see what other nodes are doing and connect with them if you have similar projects or interests. Additionally this is a great way to connect with DEVELOP alumni and see if there are any job opportunities. And most importantly, you’re contributing to growing the DEVELOP program. If more people learn about the program, this makes you more marketable when you look for jobs in the future. Do your part by following NASA DEVELOP. 

If you post an image about your project, hanging out with participants, or exploring the NASA campus, make sure to use the hashtag NASA DEVELOP. That way potential applicants can see all the activities available as a DEVLEOPer, and they can have a better understanding on what the program is like. 

Thanks for doing your part!

https://www.facebook.com/developnationalprogram/
https://www.facebook.com/groups/387243741376125/
https://www.linkedin.com/groups/4343498
https://twitter.com/NASA_DEVELOP
https://www.youtube.com/user/NASADEVELOP


Other ways to stay connected!

DEVELOP Ambassador Corps Alumni Engagement Events

• VPS Competition 
• Brown bags
• Speaker panels

• Represent NASA DEVELOP at 
your school and hometown

• Gain more networking and 
presentation skills
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T h a n k  y o u !

Email us anytime!
Develop.Communications@gmail.com
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